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The Power of Personal Branding

3 Amazing Bene ts of Building A Personal
Brand
Think of your favorite brands. They all stand out for one reason or another. For example, Apple is known for its sleek product designs and
cutting-edge technology. Coca-Cola is branded as a fun, enjoyable beverage.
Just like businesses can become known for their brand, so can Professionals & Entrepreneurs. Developing your personal brand is a smart way
to position yourself and stand out in the mind of your clients.
1. Branding Makes You Memorable
But rst, you’ll need to set aside time and energy to re ect on who you want to be and what you want to be known for. Doing this will save you
energy in the long run since you’ll be able to focus on your strengths and minimize your weaknesses.
Another bene t of developing your personal brand it that it become easier to present yourself consistently, no matter where you go. Imagine
being able to intentionally place pictures in potential clients’ minds so that they will remember you.

2. Branding Makes You An Authority
Not only will potential clients remember you better, it’ll also be easier for them to tell others about you. Then you’ll be viewed as an authority in
your eld, all because you took the time to work on your branding.
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But this is only the beginning. As you become more well-known, your ideal clients will become more attracted to you. You won’t have to spend
as much time marketing because your customers will naturally ock to you.
3.Branding Makes You More Money
As a result of increasing demand for your services, you’ll also be able to raise your rates. Think of doing the same work you’re already doing but
being able to double your rates. With smart branding, this is a real possibility.
Of course, higher rates aren’t the only reason to build your personal brand. You can also expect to get more attention from other Professionals
& Entrepreneurs that want to o er you high value partnerships. Imagine getting to work on projects that you love with other business owners
that you’ve admired for years.
All of these things and more can happen when you’re willing to stand up and own your brand. You were made to shine, so embrace your
personal brand with gusto.

Journal Your Thoughts
1. What are three business brands you admire? What makes you admire these brands?
2. When it comes to your own personal brand, what do you want to be known for?
3. What are your top three core values? How can you incorporate them into your brand?
What Every Professional & Entrepreneur Should Know About Personal Branding
Personal branding can be a confusing topic for some professionals & entrepreneurs. You may think that personal branding isn’t useful and adds
no value to your business. But that’s not true. Many professionals & business owners have harnessed the power of personal branding to make
more money and to make the world a better place at the same time.

www.pringlebizconsulting.com

The Power of Personal Branding
Personal Branding Is Intentional
The truth is that personal branding is all about using the impact you have intentionally. When you know the type of image that you’d like to
project, this knowledge will help you guide your business decisions. Instead of taking on every project that comes your way, you’ll stop and
examine which projects are in line with who you are and what you’d like to o er. Personal branding helps you simplify decision making.
Customers want to buy from businesses that they know, like, and trust. You start building your know, like, and trust factor by connecting with
customers on a rational and emotional level. That means that personal branding is well, personal.

Personal Branding Connects You and Your Customer
You have to be willing to share part of your personal life to allow your ideal client to resonate with your business. For example, if you sell
minivans to moms, then sharing the fact that you have kids of your own can be a great way to connect with your potential customers. You don’t
have to go into excessive detail, but you could say something like, “I have three kids, too, and the last thing I want to worry about on our
summer road trip is if my vehicle is going to breakdown.”
By doing this, you’ve forged a connection with your potential customer and made her more likely to buy from you. Why? Because she thinks
that you understand her situation and can relate.
Personal Branding Should Be Positive
Keep in mind that personal branding is about sharing, but you want most of what you’re sharing to be positive. Negativity will make it harder to
convince potential customers to work with you. That’s why you want to stay upbeat with what you do share. For example, you might say, “Last
year, I was driving the family minivan when the kids and were in a terrible accident. I was so worried about them but the safety features on this
van meant that my kids only had minor injuries.” In this case, you’ve shared a personal story but you’ve kept it positive by ending on a good note.
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Keep in mind that your personal brand is going to evolve and grow. As you learn more about your audience and what they want, you’ll want to
re-examine your personal brand and make sure it’s still serving your business well.

Journal Your Thoughts
1. How can you start including more of your personality in your brand?
2. What keeps you playing small with your brand? What are you afraid of?
3. How would you like clients to describe the experience of working with you?
How To Build A Personal Brand That Attracts Your Ideal Clients
One of the best parts of building a personal brand is getting to attract your ideal clients. When you know who you are and what you o er, you’ll
nd it easier to connect with potential clients. You’ll know how to reach them without having to resort to pushy sales tactics.
Know Yourself
For Professionals & Entrepreneurs, personal branding starts with discovering who you are. When you build your personal brand, you can
highlight your strengths while minimizing your weaknesses. This will help you feel less frustrated and save you energy because you’ll know
which projects are a good t for your talents.
Don’t be afraid to say ‘no’ to the wrong projects or partnerships. An important part of personal branding is only allowing projects and
partnerships in your life that focus on your strengths. When new opportunities present themselves, pause to check in with your gut. Is this
project exciting to you? Does it allow you to highlight your best qualities? Will it add more joy to your life?
Discover Your Message
You have a message to share with this world, a unique way to make people’s lives easier, more meaningful and more fun. You may not
recognize what this message is. Most people don’t.
Often, it takes the guidance of a business coach or a trusted mentor to help you discover your message. That’s why you may want to consider
working with a coach or mentor as you seek to de ne your personal brand.
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Find Your Sweet Spot
Once you understand personal branding and know the message you’d like to share with your ideal clients, it’s time to think about your sweet
spot. This is the area where your clients’ need help and where you function best.
You can communicate your sweet spot by sharing stories that show who are you are, as a person and a professional. For example, if you help
moms get their pre-baby bodies back, then sharing your own weight loss story can be inspirational.
You want the stories that you share to resonate with your ideal client so don’t be afraid to examine their goals, fears, and frustrations. You
could share a story about your own frustration with nding half an hour to exercise when you have a newborn in the house. When you share
these personal stories, you’ll be building your personal brand and connecting with your ideal clients.
Personal branding is all about knowing who you are and what your message is so you can serve your ideal clients. Keep in mind that it does take
time to discover and implement your personal brand. If you’d like to speed up this process, it can be helpful to reach out to a coach.

Journal Your Thoughts
1. What's the one message that you want to share with the world? Why is this message important to you?
2. What's your sweet spot (the place where your strength meets your client's need)?
3. What is it you love about your sweet spot?
Building Your Personal Brand Starts with YOU
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When it comes to building your personal brand, it’s essential that you understand yourself. If you don’t, you can’t possibly represent your best
self to your ideal clients. You need to know how you’re wired and be able to communicate that with potential clients. From there, clients will
choose whether to work with you or not based on what you’ve shared about yourself.
Understand how others see you.
One tool that can be very helpful in building your personal brand is How the World Sees You by Sally Hogshead. This book can show you both
your strengths and weaknesses. It provides tips for using your strengths to your advantage as well as how to present those strengths so you
don’t overwhelm potential clients.
Consider your top priorities.
Your top priorities can help you build your personal brand and attract your ideal client. One solopreneur, who helps her clients build their online
business, values her family and considers her loved ones her top priority. She doesn’t post pictures on social media of lavish vacations or fancy
cars. Instead, she chooses to share family moments, like dyeing Easter eggs with her kids and taking her family to the water park.
By sharing this top priority, she’s attracted clients who value family just as much as she does. Her clients love working with her because they
know they’re not working with a faceless corporation. They’re working with someone who’s trying to build her business around her family’s
lifestyle.
Choose your business model.
Choosing your business model is an important part of your personal branding. Whether you choose to o er services or products or a
combination of both, you need a business model that you enjoy. When you love what you do, that enthusiasm is going to shine through to your
potential clients and attract them to you. As a result, they’ll be eager to work with you.
Before you decide on your business model, it can be helpful to consider other jobs you’ve worked. What did you enjoy doing—presentations,
leading others, teaching, etc? What did you hate doing—researching, admin tasks, etc? When you know what you enjoy, you can ll your
business with more of those tasks. As for the tasks you hate, consider outsourcing them to someone that enjoys them.
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Own your experience.
You don’t have to have a college degree to be considered an expert in your eld. There are plenty of other ways you can show your expertise.
Maybe you’ve been quoted in a popular magazine or your work has appeared on a well-known website. Maybe you’ve been thanked for your
insight or your help with a di cult project. With permission, use these thank you messages as testimonials. Display them proudly on your
website or blog.
Don’t be afraid to let your personality shine through your business. Personal branding can help you create a career or business that you’ll love
for years to come.

Journal Your Thoughts
1. What are your two most important priorities? Why do they matter so much to you?
2. What are some of your favorite projects you've worked on? Why were these projects so exciting to you?
3. List the business tasks you dislike below. Who could you outsource these tasks to that might enjoy them?
How To Use Social Media for Personal Branding
Personal branding on social media is an intimidating topic for some Professionals & Entrepreneurs. Maybe you’ve struggled with it, too. You
want to be warm and approachable, but you don’t want to cross the line into oversharing. You want to be professional and polished, but you
don’t want to be thought of as the boring guest at the cocktail party.
Choose Your Networks
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The rst thing you should do when using social media to grow your personal brand is to decide what you want to be known for. Pick one to three
subjects you’d like to focus on. These are the subjects you’ll probably end up posting about a lot. If you’re a ghostwriter, that might be content
marketing and copywriting.
You can have a pro le on every social network if you want. But most Professionals & Entrepreneurs nd their clients stick to one or two social
networks, depending on their industry. If you’re in the wedding industry, you might nd that Facebook and Pinterest are where you get the
majority of your interaction.
If you’re in a tech related eld you might nd that your community prefers Twitter or Google Plus instead. Don’t stress about this. Simply pick
the two social networks where you get the most traction. These two networks are the ones you’ll want to update daily.
Keep Your Pro les Consistent
Now, take a look at your pro les on your social media channels. Would someone that’s not familiar with your brand be able to tell that you’re
the same person? If not, it’s time to harmonize your social media accounts. Ideally, you want to use the same pro le picture, bio, and header
image across your social platforms. This makes it easy for visitors to recognize your brand, regardless of the social network they’re using.

Post Frequently
You want to maintain an active pro le on the most popular social networks in your industry. Some networks are better for posting multiple
times a day (like Twitter), while for others posting only 2-3 times a day works better. You might need to run a few short experiments to
discover how frequently you should update and what times work best for your followers.
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If you’re not sure what to post, follow the 4 out of 5 rule. This rule means posting 4 pieces of content that are useful to your audience to every 1
piece of promotional content. Don’t be afraid to promote great content to your followers, even if you didn’t write it. When you’re the one that
shares the latest news in your industry, followers will view you as the go-to source on trends and news in your industry.

Join Communities
Once you start gaining some traction on social media with your personal brand, start looking for communities to join. Facebook has groups.
Google Plus calls their groups communities and Twitter has lists. But they all mean pretty much the same thing – they’re an online gathering of
people around one central subject, whether that subject is motherhood, sports, or school.
The great thing about groups is that they give you a chance to form connections with other members and give them value. It’s also an easy way
to do customer research. You can discover what questions your audience frequently asks, what they struggle with, and what they would love to
get more of.
Using social media to brand yourself is a smart idea. Just remember to post and share valuable content.

Journal Your Thoughts
1. What are the most popular networks in your industry? Have you already set up a pro le on them?
2. How frequently do you post on your social networks? What times of day do you get the best traction?
3. What groups do you participate in on social media? How are you providing value to other members?
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Meet Linda, Your Brand Extraordinare & Business Consultant

Linda Pringle Evans is the president and founder of Pringle Business Consulting, LLC. She is a brand extraordinaire and business consultant
serving professional women, entrepreneurs and small - medium sized companies to build personal and business brands to reveal their
uniqueness and di erentiation from competitors. Linda has an intuitive gift that allows her to tap into her client’s innate abilities, gifts, talents
and strengths to develop a distinctive brand and business. Linda’s clients become branded with an undeniable image as an authority within their
industry. Therefore, impacting the growth and sustainability of ones business for increase sales and pro ts.
PBC provides the following services: Build a solid brand identity that becomes top of mind. Design websites, landing pages, logos, business
cards, naming, color palette, typography and more to communicate your brand with consistency. Position your brand to become compelling,
visible, memorable, recognizable and standout with distinction as the Right Choice.
She has served as a keynote and motivational speaker, emcee, trainer, internet radio show host, author, business consultant, and event
strategist. In addition, she is the Partnering Director of the Public Speakers Association. She has also won the Toast Masters Table Topics for
the District and Regional Competition. Her passion for helping women is exempli ed through the Women's Leadership at Otterbein University
where she is a mentor for emerging female leaders. She is a professional advisor for the members of the Women's Business Center and
received 'The Advisor of the Year 2017 Award; from Increase CDC.
Please visit www.pringlebizconsulting.com for more details
You can contact Linda directly at linda@lindapringleevans.com
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